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Abstract: Micro, Small, and Medium Enterprises
(MSMEs) play a significant role in the economy,
particularly in job creation and supporting inclusive
economic growth. MSMEs often face challenges in
understanding and complying with applicable legal
regulations. Legal compliance is crucial not only for
maintaining business continuity but also for
protecting consumer interests, preventing legal
disputes, and building a good reputation. This
research aims to explore effective management
strategies to ensure legal compliance and ethical
business practices in MSME operations, particularly
in the context of consumer protection under Law
Number 8 of 1999. The method used in this research
is a qualitative literature review, drawing data from
Google Scholar from 1991 to 2024. The study results
indicate that in facing the demands of globalization
and increasing competition, MSMEs need to
strengthen their management strategies for legal
compliance and ethical enforcement, particularly in
the context of Law Number 8 of 1999 concerning
Consumer Protection. Legal compliance and ethical
enforcement in MSME businesses are not merely
legal obligations but also a solid foundation for
sustainable and responsible business growth. By
integrating awareness, integration, collaboration,
and innovation into management strategies, MSMEs
can enhance consumer protection, build trust and
customer loyalty, and improve their business
reputation and integrity.
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INTRODUCTION
Micro, Small, and Medium Enterprises (MSMEs) play a crucial role in the context of the

economy, particularly in job creation and supporting inclusive economic growth (Subagja et al.,
2022) . There is widespread consensus, both nationally and internationally, on the importance of
MSMEs in driving sustainable economic activities. This is especially evident in various countries,
including but not limited to Indonesia, where MSMEs are often recognized as the backbone of
the economy and significant contributors to Gross Domestic Product (GDP) (Arjang et al., 2023).

Micro, Small, and Medium Enterprises (MSMEs) are often confronted with various
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challenges related to understanding and compliance with applicable legal regulations. These
factors are essential in maintaining business operational continuity, securing the interests of
consumers, preventing potential legal disputes, and strengthening the image and reputation of the
company (Supriadi & Sui Pheng, 2018). Therefore, a profound understanding of various relevant
legal regulations, as well as the implementation of appropriate procedures in day-to-day business
practices, is crucial for MSMEs to ensure sustainable operational continuity and support efforts to
create an ethical and integrity-driven business environment.

The legal framework embodied in Law Number 8 of 1999 concerning Consumer
Protection is an essential foundation in efforts to protect consumers from unethical business
practices and potential harm. However, in the context of implementation and understanding of the
law, limitations are often observed, particularly among Micro, Small, and Medium Enterprises
(MSMEs). This phenomenon poses its own challenges in ensuring that consumer rights are
effectively complied with and protected (Howells, 2020). There is a need for increased awareness
and more intensive legal education for small and medium-sized business operators as an urgent
requirement to strengthen the quality of regulation implementation and ensure optimal protection
for consumers.

In addition to compliance with the law, the importance of applying business ethics as a
fundamental element cannot be overstated in building sustainable relationships with consumers,
enhancing business reputation, and devising strategies for sustainable competitive advantage.
Business ethics encompass a set of moral principles and values that govern organizational
behavior in interacting with various stakeholders, including consumers (Chong et al., 2022) . By
basing themselves on these principles, companies can gain consumer trust and support, which in
turn can strengthen the long-term competitiveness of the company in an increasingly competitive
market. Furthermore, consistent application of business ethics can also enhance the company's
image in the eyes of the public and reduce reputation risks due to questionable or unethical
practices (Turyakira, 2018) . This means that investing in the development of an organizational
culture based on the values of business ethics is a strategic step towards achieving long-term
success in a dynamic and rapidly changing business environment.

Micro, Small, and Medium Enterprises (MSMEs) are often faced with resource
constraints, including, among others, knowledge of legal aspects and business ethics (Anatan &
Nur, 2023) . Nevertheless, through the adoption of appropriate management strategies, MSMEs
have the opportunity to turn these challenges into opportunities for improving business
performance and gaining consumer trust. Managing limited resources becomes increasingly
crucial in a dynamic and evolving business environment, where MSMEs must maximize their
efficiency and effectiveness (Handoyo et al., 2023) . In this regard, a holistic approach to
management, which encompasses legal, ethical, operational, and financial aspects, becomes
important in navigating the challenges faced by MSMEs. MSMEs can view resource constraints
as opportunities to strengthen their business foundation, enhance competitiveness, and build
sustainable relationships with consumers.

Previously, research on legal compliance management and ethical enforcement in
MSMEs has been conducted. (Rustandi & Lazuardini LAH, 2023) analyzed the legal
implications of business practices on ethical practices in Indonesia. This research utilized a
library research method, where data were collected from various literature sources relevant to the
research topic. The research findings indicate that business law plays a central role in shaping
ethical business practices in Indonesia by regulating rights and obligations arising from
agreements and contracts in business activities. Additionally, factors such as national
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development, business ethics, internal and external company dynamics, and the level of legal
awareness influence the implementation of business law in the context of ethical and responsible
business practices. Based on these findings, several solutions and recommendations were
proposed to enhance the implementation of business law and ethical business practices in
Indonesia, including strengthening regulations, effective law enforcement, efforts in education
and increasing legal awareness, close cooperation between the government and business actors,
increasing transparency and accountability, and the establishment of independent supervisory
institutions as strategic steps in advancing ethical and responsible business governance in
Indonesia.

(Roswiana, 2023) analyzed the benefits obtained by home-based Micro, Small, and
Medium Enterprises (MSMEs) from permits issued by the health department, as well as the
sanctions imposed if permit holders deviate from regulations. This aspect is crucial and needs to
be understood in the context of food production. Data collection techniques in this research
involved interviews and documentation related to relevant topics. The research findings show that
these benefits have a significant impact on the food production output of MSMEs, particularly in
enabling them to market products formally and legally in the modern market. In the case of
violations regarding processed food products, appropriate sanctions will be imposed on business
operators proven to have deviated from regulations, in accordance with applicable provisions.
Therefore, maintaining compliance with regulations and providing consumer confidence is a
shared responsibility for all business operators in the food industry.

Considering the results of previous studies, research on legal compliance management
and ethical enforcement in MSMEs is still limited, especially with a focus on the perspective of
Law Number 8 of 1999 concerning Consumer Protection. Therefore, given this background, this
research aims to explore effective management strategies to ensure legal compliance and the
application of business ethics in MSME operations, particularly in the context of consumer
protection according to Law Number 8 of 1999.

LITERATURE REVIEW
Law
Law is a system of rules and norms established by the government or authorized authorities to
regulate the behavior and interactions between individuals, groups, and institutions within a
society (Toule, 2022) . In society, law serves as an instrument to govern order, justice, and
stability by setting standards of acceptable behavior and sanctions for violations (Orentlicher,
1991). It encompasses various aspects of life, ranging from criminal law governing criminal acts,
civil law dealing with individual relations, to administrative law regulating the relationship
between citizens and the government. Thus, law is not merely a collection of rules but also a
foundation that enables the establishment of orderly and just social order within a community.
Ethics
Ethics is a set of principles, values, and norms that regulate the behavior and actions of
individuals or groups in their interactions with others and the surrounding environment (Pflanzer
et al., 2023). It involves moral considerations about what is deemed good or bad, right or wrong
in a particular context. Ethics encompasses aspects such as honesty, responsibility, fairness, and
respect for individual rights and collective interests (Hyatt & Gruenglas, 2023). Ethical practices
play a crucial role in shaping good relationships between individuals, groups, and institutions in
society, as well as in creating a healthy and productive work environment (Al Halbusi et al.,
2021). More than just following the rules established by law, ethics encourages individuals to act
with awareness and sensitivity to the moral impact of their actions on others and the environment
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(Begum et al., 2022). Thus, ethics is an essential foundation in building an organizational culture
that is both integral and sustainable, as well as in shaping the character and identity of individuals
in society.
MSMEs
Micro, Small, and Medium Enterprises (MSMEs) refer to the business sector consisting of
companies with relatively small-scale operations compared to large corporations (Yani et al.,
2023). MSMEs are often defined based on criteria such as the number of employees, annual sales
turnover, or assets owned. Although there is no standard global definition for MSMEs, generally,
they include small businesses such as grocery stores, eateries, workshops, service businesses, and
small manufacturers (Sutrisno et al., 2023). MSMEs play a vital role in the economy, particularly
in creating employment opportunities, promoting entrepreneurship, and supporting inclusive
economic growth (Risdwiyanto et al., 2023) . They also often serve as sources of innovation and
creativity in the local economy, as well as playing a crucial role in maintaining economic and
social diversity (Sutrisno, 2023) . Despite their significant potential, MSMEs often face
challenges in accessing capital, management, marketing, and compliance with regulations.
Therefore, support and mentoring for MSMEs are crucial in promoting sustainable and inclusive
economic growth.
METHOD

The method employed in this research is a qualitative literature review that gathers data
from Google Scholar spanning from 1991 to 2024. The first step involves conducting searches
using relevant keywords related to the research topic, such as "Strategies for Legal Compliance
Management and Ethical Enforcement in MSMEs" or other related keywords. Subsequently,
relevant articles are identified and downloaded from Google Scholar. Next, a rigorous screening
of these articles is performed to ensure they meet predefined inclusion criteria, such as relevance
to the research topic, accuracy of information, and methodological quality. Articles that do not
meet these inclusion criteria are eliminated from the analysis. After the screening process is
completed, analysis is conducted on the 25 selected articles to be included in the literature review.
This literature review aims to gather, analyze, and synthesize related research studies conducted
on the same or similar topics. Thus, this literature review will provide a deeper understanding of
the current research status, existing findings, and the potential contribution of this research to the
existing literature.

RESULT AND DISCUSSION
Management of micro, small, and medium enterprises (MSMEs) in the context of law and

ethics plays a crucial role in ensuring business sustainability and integrity. Within this framework,
Law Number 8 of 1999 concerning Consumer Protection (Consumer Protection Law) serves as
the legal foundation governing the rights and obligations of business actors towards consumers.
Compliance management and enforcement of ethics strategies within MSMEs are essential to
ensure that the principles of the Consumer Protection Law are effectively upheld, thus providing
adequate protection for consumers while strengthening the integrity and reputation of businesses.

The primary step in this strategy involves efforts to build awareness and deep
understanding of the Consumer Protection Law among MSME business actors. The
implementation of training and outreach activities related to the rights and obligations stipulated
in the Consumer Protection Law is essential and should be conducted periodically for business
owners and employees of MSMEs (Harahap et al., 2023) . Through these efforts, not only will
there be an improvement in understanding legal compliance, but it will also inspire a deeper
appreciation for the ethical values underlying their operational practices. By reinforcing this
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understanding, MSME actors will be able to implement the principles of the Consumer Protection
Law more effectively and internalize ethical values that strengthen the integrity and reputation of
their businesses within the consumer community.

The next step emphasizes the importance of integrating legal compliance and ethics into
the day-to-day operations of MSMEs, which is a key factor in ensuring the effectiveness of
implementing the principles of the Consumer Protection Law. This process involves developing
internal policies that reflect MSMEs' commitment to consumer protection and fair business
practices. Additionally, establishing transparent and efficient complaint mechanisms and dispute
resolution processes is crucial within this strategy (Hidayaturrochman & Syufaat, 2022) . These
mechanisms provide clear channels for consumers to confidently voice their complaints, ensuring
that every issue is addressed appropriately and providing justice for all parties involved.
Therefore, the integration of legal compliance and ethics not only creates a more organized and
fair business environment but also strengthens the relationship between MSMEs and consumers,
enhancing trust and satisfaction among customers, and reinforcing the long-term business
reputation.

In the context of strengthening enforcement efforts of legal compliance and ethics in the
operational aspects of MSMEs, collaboration with external parties such as regulatory bodies and
consumer organizations becomes an important step to consider. Through cooperation with
relevant government agencies, MSMEs can enhance their understanding of applicable regulations
and receive assistance in complying with them (Subagja et al., 2023). Additionally, collaborating
with consumer organizations can provide significant benefits. With the involvement of consumer
organizations, MSMEs can obtain valuable input and feedback from the consumer perspective,
which can then be used to improve the quality of their products and services. Thus, collaboration
with external parties not only assists MSMEs in meeting legal and ethical standards but also
strengthens their relationships with regulatory bodies and consumers, which in turn can
contribute to long-term business growth and sustainability.

In addition to the aspects mentioned earlier, the use of technology and innovation also
plays a crucial role in supporting legal compliance management and ethics enforcement in the
context of MSME business. Integrating technology, especially through the use of integrated
management information systems, can significantly contribute to monitoring and managing legal
compliance performance more efficiently for MSMEs (Martínez-Peláez et al., 2023) . In this
regard, technology adoption not only accelerates business processes but also enables more
accurate decision-making and responsiveness to legal requirements. Furthermore, the application
of technology in marketing activities and customer service can open up new opportunities for
MSMEs. By leveraging digital platforms and innovative tools, MSMEs can enhance transparency
in communication with consumers, provide more accurate and easily accessible information
about their products and services, and improve the overall customer experience (Ausat &
Suherlan, 2021). In the long run, this can not only strengthen consumer trust and loyalty but also
create opportunities for sustainable business growth through increased visibility and positive
reputation in the market.

In summary, the strategy of legal compliance management and ethics enforcement in the
context of MSME business is a holistic and sustainable approach aimed at ensuring the effective
implementation of the Consumer Protection Law while also strengthening business integrity and
reputation. By emphasizing aspects such as awareness, integration, collaboration, and innovation,
MSMEs have the potential to play a significant role in supporting consumer protection and
building a solid foundation for sustainable and responsible business growth. By increasing
awareness of the importance of legal compliance and ethical values in all operational aspects,
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MSMEs can strengthen their readiness to face legal and ethical challenges that may arise, as well
as enhance their credibility in the eyes of consumers. Additionally, integrating collaboration with
external parties such as government agencies and consumer organizations can provide
meaningful support in ensuring compliance with regulations and obtaining valuable feedback to
improve product and service quality. Meanwhile, the application of technology and innovation in
daily operations not only accelerates business processes but also enhances transparency and
service quality, which in turn can strengthen relationships with consumers and create a loyal
customer base. Thus, through this approach, MSMEs can become powerful agents of change in
building a sustainable and responsible business environment for all stakeholders involved

CONCLUSION
In facing the demands of globalization and increasing competition, SMEs need to

strengthen their legal compliance and ethical enforcement management strategies, especially in
the context of Law Number 8 of 1999 concerning Consumer Protection. From the above
description, it can be concluded that legal compliance and ethical enforcement in SME businesses
are not merely legal obligations but also a solid foundation for sustainable and responsible
business growth. By integrating awareness, integration, collaboration, and innovation into
management strategies, SMEs can strengthen consumer protection, build trust and customer
loyalty, and enhance their business reputation and integrity. Recommendations that can be drawn
from all the explanations in this study are as follows:
1. Awareness and Education Formation: SMEs need to continually raise awareness and

understanding of Law Number 8 of 1999 among business owners and employees through
regular training and education programs.

2. Integration into Business Processes: It is crucial for SMEs to integrate legal compliance and
ethics into their daily business processes, including the development of internal policies and
effective complaint mechanisms.

3. Collaboration with External Parties: SMEs should actively collaborate with relevant
government agencies and consumer organizations to seek assistance in understanding
regulations and gaining feedback from a consumer perspective.

4. Technology Adoption and Innovation: Adopting technology and innovation in legal
compliance management and ethical enforcement can help SMEs efficiently monitor their
compliance performance and enhance transparency and communication with consumers.

5. Evaluation and Continuous Improvement: SMEs need to conduct regular evaluations of their
implementation of legal compliance and ethical enforcement management strategies, and
continuously make improvements and enhancements in line with business developments and
regulatory changes.

By consistently implementing the above recommendations, SMEs can strengthen their
position in the market by enhancing consumer protection, improving business reputation, and
building a solid foundation for sustainable and responsible growth.
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